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Ho Hau Chieh (second
from right)says
MalaysiaBreakfastDay
isgoingtobethebiggest
breakfast event of the
year.Withhimare(from
left)NestleProductsSdn
Bhd nutritionistNurul
Iliani Ahmad,consumer
marketingmanagerNg
Su Yenandseniorbrand
managerfrom themilo,
coffeeandbeverages
businessunit Ivy Tan
Link Cheh.Pic by Che
Rani Che Din
KUALA LUMPUR: Milo recently
launcheditsMalaysiaBreakfastDay
(MBD)campaignwhichispartofits
ongoing nationwide The Milo
BreakfastMovement(TMBM).
Thecampaignaimstora,iseaware-
nesson the importanceof having
breakfast.The chocolatemaltbev-
eragecallsonMalaysianstojoinina
masspledgeto adoptthebreakfast
habitfor a healthierandbalanced
lifestyle.
NestleProductsSdn Bhd dairy
businessunitexecutivedirectorHo
HauChiehsaidMBDwasgoingtobe
the biggestbreakfasteventof the
yearandtheclimaxtotheseriesof
TMBMinitiatives.
"The feedbackthatwe received
fromthe2012Milo NutritionMove-
ment'Gampaignhasbeenphenom:'
enalasmoreandmoreMalaysians
havebegUntotakeactionandjoined
usinourrallytoreinforcethebreak-
fastmessage,"hesaid.
Thisyear'sMBDwill takeplaceat
UniversitiPutraMalaysia(UPM)on
May5.Admissionfree.
The publiccantakepart in The
Milo BreakfastRun.It is oneofMi-
lo's initiativesto supportpartici-
pantswho want to live a healthy
lifestyle.Milowill giveaway20,000
freebreakfastpacks.-
Milo will leada record-breaking
attemptin theGuinnessWorldBook
ofRecordswiththe"mostchocolate
maltbeveragesconsumedinasingle
breakfastsitting".
For deta,ils, visit www.mi-
lo.com.my/brea~fast.By Farhana
SyedNokman
